
roles,” says Logistics Executive Group 
CEO Kim Winter. 

“They’re looking to move into mid and 
downstream sectors such as fast moving 
consumer goods [FMCG] and retail.”

But Winter says the news for the 
mining sector isn’t all bad. 

“Australia is still one of the largest 
producers of a multitude of resources 
the rest of the world needs,” he says.

“While we’ve come off the most 
recent peak, there is still plenty 
happening in the sector.

“With commodity prices on the rise 
again and some of the world’s largest 
economies struggling with the demands 
of their burgeoning middle classes, 
opportunities for Australia to deliver  
raw materials abound.”

Winter also points out a considerable 
proportion of people with specialist 
skills recruited over the past ten years 
are seeking employment offshore  
and interstate where many of them 
came from.

They’re refocusing, retraining into 
other high demand roles, establishing 
their own businesses or retiring on 

I t’s official — the mining boom 
may well be over. Certainly, if you 
look at hiring trends in our nation’s 

resources-rich centres, the past 12 months 
show a decline and nothing reflects a bust 
more than flat demand for personnel.

According to Logistics Executive 
Group, which produces the Supply 
Chain & Logistics Employment Market 
Survey exclusively for SupplyChain 
Review, in the past 12 months 
executives in resources supply chain 
roles have been leaving Western 

Australia, South Australia and 
Queensland for other states.

Positions most affected include 
procurement, warehousing, inventory, 
occupational health and safety, Lean/Six 
Sigma, dangerous goods management, 
compliance, distribution and transport, 
all of which have been experiencing 
severe talent shortages in these states  
for the past 10 years.

As a result, salary levels have dropped 
by up to 20 to 25 per cent.

“Many executives are undertaking 
a recalibration as they depart heavy 
industry supply chain and logistics 
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investments made during a period of 
inflated earnings.

The resources decline has been 
offset by solid hiring patterns on the 
east coast throughout ‘hot’ verticals 
across supply chain and logistics such 
as agriculture, pharmaceuticals, health 
care, technology, FMCG and retail.

“The increase in demand for 
specialist talent, client facing and 
complex operational roles to satisfy this 
growth has placed upward pressure on 
salaries,” Winter says.

With operations in Mumbai, Chennai, 
Delhi and expansion in Singapore and 
Dubai as well as locally, Winter says 
internationally, the demand for roles 
reflects the expansion of online retail.

“There is also a universal focus 
on business improvement and the 
associated mega trend around increasing 
productivity through customised 
training and development,” he says.

Given the hype, most would guess 
online buying has already changed the 
face of Australian retailing.

Recent research from the Australian 
Communications and Media Authority 

Position AnnuAl sAlAry 
($'000) 2013

senior executives

Chief Executive Officer 350-900+ 
Chief Operating Officer 300-375
President/General Manager 275-425+
Vice President 220-300+

FinAnce

Chief Financial Officer/Finance Director 200-375+ 
Senior/Chief Accounant 110-180
Financial Controller 125-200+
Treasurer 120-210+
Finance Manager 110-180+
Commerical Manager 120-220+
Accountant 80-130
Credit Manager 70-130
Business Analyst 80-140
Management Accountant 70-135
Financial Accountant 75-120

HuMAn RESOuRCES

Director/Vice President Human Resources 250-300+
General Manager Human Resources 180-220+
Human Resources Manager 130-150+

suPPly chAin

Supply Chain Director/General Manager 260-350+
national Supply Chain Manager 185-250+
Project Manager 130-150
Manufacturing/Plant Manager 100-150
Production Manager 80-130
Supply Chain Analyst 70-120
Six Sigma/Lean Implementation Manager 140-200+

LOGISTICS 

General Manager Logistics 200-270+
Commercial Manager 150-200+
national Logistics Manager 150-200+
Regional Logistics Manager 150-220+
State Logistics Manager 130-165+
Logistics Manager 90-130
Logistics Analyst 75-120
Inventory Manager 80-120

PuRCHASInG/PROCuREMEnT/
PLAnnInG/MATERIALS

Chief Procurement Officer 230-330+
Group Procurement Manager 200-260+

Position AnnuAl sAlAry 
($'000) 2013

Cateogry Manager 130-165
Category Specialist 110-145
Sales and Operations Planning Manager 160-195+
Procurement Manager 90-130
Purchasing Manager 80-130
Materials Manager 80-130
Planning Manager 80-130
Contracts Specialist 80-130

WAREHOuSInG

national Warehousing Manager 140-190
Operations Manager 130-180
Distribution Centre Manager 140-165
Contract Manager 140-175
Warehouse Manager 110-140
OH&S Manager 100-140

trAnsPort

General Manager Transport/Logistics 195-250+
national Transport Manager 175-200+
national Compliance Manager 155-175+
State Transport Manager 130-155+
Linehaul Manager 130-155
Site Manager 120-140
Workshop Manager 100-145
Import/Export Manager 70-130
Shift Manager 10-115

SALES AnD MARkETInG 

General Manager Business  
Development/Sales 150-125+

national Manager Business  
Development/Sales 130-180+

Sales/Business Development  
Manager 100-145+

Account Manager 90-135
Customer Service Manager 90-135
Marketing Manager 70-135
Sales Executive 70-110

PROjECT MAnAGER/InTERIM 
MAnAGER PER DAy

Project Logistics Manager 800-1800+

Project Implementation Manager  
Third-Party Logistics (3PL) 800-1600+

Project Implementation Manager  
Warehouse Management System (WMS)/
Transportation Management System (TMS)

1,000-1,500+

Quality/Lean/Six Sigma  
Implementation Manager 1,000-1,500+

SALARY GUIDE

BOOm AnD

Demand for supply chain and logistics 
roles in the resources space has 

declined in the past 12 months, but has 
been offset by rapid growth in other 

sectors. Anna Game-Lopata reports
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(ACMA) confirms this, showing 
88 per cent, or all Australian households 
have made one or more online purchases.

IBISWorld research suggests 
online retail in this country is still in 
its infancy, both technologically and 
monetarily, however it has grown 
dramatically over the past five years.

This has been aided by the equally 
rapid growth in internet and broadband 
penetration, combined with an 
acceptance of electronic commerce as  
a viable and safe alternative to 
traditional bricks-and-mortar retailing.

Recruitment patterns seem to be 
following suit.

“There has been a significant increase 
in exclusive searches for supply chain, 
distribution centre, operations, customer 
service and human resources executives 
in the e-tail space,” Winter says.

“The focus is on candidates with skills 
in dealing with complex high volume or 
rapid distribution environments.” 

Rapid growth in online retail is 
having a direct impact on salaries in 
the space. Demand for operational 
expertise, especially in strategic sourcing, 
buyer and supplier negotiation and 
distribution centre management roles 
is placing upward pressure to the extent 
of 10 to 15 per cent above roles in more 
traditional environments.

“The express parcel and courier 
industry has also been impacted 
significantly by online buying patterns 
with an increase in demand for 
operations management, drivers and 

customer service personnel. However, 
being extremely competitive, there has 
been no escalation of salaries in this 
space,” Winter says.

Given the increasing prevalence of ‘Y’ 
and ‘Millenial’ generations between the 
ages of 24 and 35 in the online market, 
many employers are hiring from the 
same demographic as their customers.

“Candidates favoured have top level 
technology application skills, experience 
in rapid response, quick service delivery, 
customer service and operational 
environments,” Winter says.

“We’ve seen ongoing interest in 
senior executives who possess tier one 
international experience with e-tail or 
private equity operations backgrounds. 
Online experience of any sort is now  
a valuable commodity across the  
entire industry.”

Logistics Executive Group General 
Manager (Australia) Stefanie Moran 
adds over the last year she’s seen an 
increase in new, small e-tail entrants.

“Typically these businesses have 
under 150 staff and are reaching out  
to us to help them identify talent for  
a range of supply chain and logistics skill 
levels and roles,” Moran says.

“We’ve seen a real evolution with 
many clients requesting candidates 
who test well for high levels of self-
motivation, flexibility and adaptable 
personality traits. Companies are 
looking for people who are suitable 
for continuous change and genuinely 
interested in the products they will be 

working with.
“They are using more 

assessment tools to guarantee 
their recruitment process 

explores and identifies 
personality traits aligned 

with their specific product 
and service offerings, 

values and culture.”
In addition Moran 

says employers 
are increasingly 

transparent 
about position 
descriptions to 
ensure candidates 
understand they 
will be expected 
to regularly move 
around the business 
or across functions. 

“Many SMEs [small and medium 
enterprises] now require staff members to 
learn and master a range of tasks as their 
work changes depending on customer 
behaviour and demand,” she says.

“These kinds of changes are often 
happening on a weekly or even daily 
basis — obviously a radical departure 
from what was traditionally understood 
of a position or career.”

Growth in online retail has also 
driven an increase in demand for new 

levels of expertise across the express 
freight and transport sectors in Australia.

Winter points to record levels of 
recruitment taking place in airfreight 
operations, import, freight management, 
warehouse management and transport 
management.

“Senior account management and 
business development roles are highly 
sought after as Australian-based 
enterprises compete for market share 
with multinational corporations,” he 
says. “There have also been steady levels 
of recruitment for senior and mid-level 
operational and transport executives 
within Australia’s leading contract 
logistics and third-party logistics  
[3PL] organisations.”

In terms of business development, 
Winter says many companies have been 
focusing on hiring teams whose objective 
is to gain new customers.

“Meanwhile, smarter companies 
employ specialist sector contract 
management, site management, account 
management and operations teams,” 
he says. “Such teams are dedicated to 
making sure the customer businesses they 
run are well managed and relationships 
are strong. This ensures inevitable service 
failures are handled correctly in tough 
environments.

“Some of the most successful 
companies we’ve dealt with over the 
last 12 months have been contracting 
out elements of their businesses like 
business development roles that would 
normally have been handled internally,” 
Winter says. 

“Internationally,  
the demand for roles 
reflects the expansion  
of online retail.”


